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Research Title: THE LAWS OF MEDIA BROADCASTING  

Author - Manini Kaur* 

 

ABSTRACT 

The broadcast industry has its own share of various controversies between different parties – 

broadcast providers, the government, public interest organisations, community radio and 

television stations, and an ever-increasingly varied audience that has been narrowly defined as the 

‘public' – as a result of rapidly evolving technology and growing business investments. The legal 

enforcement of both current and new technology is an essential part of this fight. This paper 

aims to analyse the existing legal system that relates to different broadcast technologies being 

used in India. 

Keywords: Digital media, Regulations, television, radio, film, Social media 

 

RESEARCH QUESTIONS 

1. How does broadcasting affect society? 

2. What steps has the government taken to control broadcasting? 

3. Does digital media play any role in supporting broadcasting media? 

4. Are youth negatively affected by broadcasting platforms? 
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INTRODUCTION 

Broadcasting, as opposed to private signals aimed at individual receivers, is the automated 

delivery of radio and television signals designed for general public viewing. Broadcasting is 

described as the systematic transmission of entertainment, information, educational 

programming, and other features for simultaneous reception by a dispersed audience with 

adequate receiving apparatus in its most basic form. Broadcasts may be audio-only (as in 

radio) or visual (as in television) or a mixture of both. In the same manner, sound 

broadcasting began in around 1920, while television broadcasting began in the 1930s.1 With 

the introduction of cable television in the early 1950s and the use of satellites for 

transmission in the early 1960s, television coverage grew significantly, as did the availability 

of the number of programmes. 

In today’s world, broadcasting is one of the most important means of disseminating 

information and spreading awareness among the general public. Until recently, there were no 

strict rules governing the broadcasting of content over television, which given the growth of 

broadcasting, is the need of the hour. 

India desired to provide a national regulatory system to support its efforts and the common 

good. The Supreme Court ordered the government to establish an independent autonomous 

body that would be free of government interference and ensure conditions that would enable 

everybody to enjoy meaningful and efficient freedom of speech and expression. “The right to 

freedom of speech and expression also requires the right to teach, inform, and entertain, as 

well as the right to be learned, informed, and entertained,” according to the Supreme Court. It 

expanded the scope of the right to free speech and expression: “The government has no 

monopoly over electronic media, and a person has the right to telecast and transmit to 

audiences by electronic media under Article 19(1) (a) of the Constitution.” 

Around the world, broadcasting is referred to as a central source of news and intelligence. It 

has a propensity to influence the views of the general population as a result of this trait, and it 

is a subject of unconstitutional repression2. 

The Cable Networks Act of 1995 and the Prasar Bharti Act of 1990 provide for the body that 

is responsible for governing India's television and entertainment industry. The Ministry of 

                                                           
1 Broadcast Media definition, open PR worldwide public relation,https://www.openpr.com/wiki/broadcast-

media[last visited 11 May 2021] 
2Manvell, Roger and Camacho, Jorge A.. "Broadcasting". Encyclopedia Britannica, 10 Aug. 2018, 

https://www.britannica.com/technology/broadcasting.  [last visited 11 May 2021] 

https://www.openpr.com/wiki/broadcast-media
https://www.openpr.com/wiki/broadcast-media
https://www.britannica.com/technology/broadcasting
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Information and Broadcasting and Prasar Bharti are in charge of the abovementioned 

governing bodies. 

 

RESEARCH METHODOLOGY  

This research paper has followed empirical research design. The study has been done through 

a secondary source of data. The paper has used Qualitative Primary databases. A survey was 

conducted on broadcasting for the paper’s research. The use of books, articles, newspapers 

and magazines has also been done for data collection. This research aims to learn more about 

broadcasting and laws related to broadcasting in India. The paper also elucidates the role of 

digital media in broadcasting and how it has affected the youth. Case laws have been quoted, 

wherever applicable.  

 

1. BROADCASTING IN INDIA 

Indian mass media today, includes over 300 TV channels that cover over 112 households, 

50,000 newspapers and magazines with a readership of over 250 million, over 300 radio 

stations, over a thousand feature films produced annually in 18 languages, and a variety of 

visual, print, multimedia, and telecommunications media. Doordarshan is a public 

broadcasting service in India. Prasar Bharti, an independent company, manages the national 

television network service with 22 stations, the national broadcaster, and All India Radio. In 

FY 2020, the Indian Broadcasting and Cable TV industry was estimated at USD 11.61 

billion, and it is expected to grow to USD 19.06 billion by FY 2026.Cable TV, DTH 

channels, terrestrial services (Doordarshan), Internet Protocol Television (IPTV), and radio 

all have broadcasting services in India (FM, AM, Community Radio)3. Broadcasting laws are 

notable for providing signals to distributors without discrimination and for including 

protections for national and ethnic languages. The Indian broadcasting and cable television 

industry is expected to rise at a robust pace during the projected period, according to recent 

estimates. One of the main factors supporting the growth of this market is the rising demand 

for television sets, especially in rural areas of the country. The entertainment industry is 

                                                           
3  See supra note 3 at 3 
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expected to boom by 2025, with rising demand for foreign TV channels and shows the 

propelling  expansion of the Indian broadcasting and cable TV markets. 

The Telecom Regulatory Authority of India (TRAI) sets the rates that television channel 

viewers and service providers pay in the broadcasting industry. In 2019, the Broadcast 

Audience Research Council estimated that over 197 million Indian households had access to 

television. The Union Ministry of Information and Broadcasting (MIB) had approved 920 TV 

channels as of July 31, 2020. Broadcasters, distributors, and viewers are the three main 

players in the TV broadcast ecosystem. Broadcasters create television programming, which is 

then distributed to viewers by one of four technologies: cable, direct to home (DTH), head-

end in the sky (HITS), or internet protocol (IPTV). 

 

1.1 BRINGING OTT PLATFORMS UNDER GOVERNMENT CONTROL 

In India, the OTT network is less limited when compared to its offline counterparts, such as 

films and television. This provides the platform with artistic independence, therefore 

allowing them to appeal to the demands of the masses by bringing films from all over the 

world to the platform. In terms of international programs and Indian materials, OTTs are not 

subject to any special rules or legislation. There is no discrimination, and the same codes and 

regulations apply around the board in terms of program quality control. 

According to a national survey, the online content industry is worth INR 4000 crores and has 

a viewership of over 17 crores from OTT channels alone, all of which are supervised with 

little or no oversight. In October 2020, the Supreme Court issued a notice to the Centre via a 

PIL in which the petitioners requested the establishment of an independent regulatory 

framework for online content. The judicial approach has evolved over time to the point that 

web content does not come under the Cinematography Act of 1952.Several OTT channels 

and providers, such as Hostar and Netflix, are implementing self-regulation codes at the same 

time4. 

The Electronic Media Management Centre, which was founded in 2008, is currently in 

charge of monitoring television content. It publishes information on Program Code breaches. 

                                                           
4 Rachit Garg. Regulation of Broadcasting of Media in India. IblogPleaders .February 28, 2021. 

Https://Blog.Ipleaders.In/Regulation-Of-Broadcasting-Of-Media-In-India/ [11 May 2021, 3:35 P:M] 

 

https://blog.ipleaders.in/author/rachit-garg/
https://blog.ipleaders.in/Regulation-Of-Broadcasting-Of-Media-In-India/
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1.2 FOREIGN PRODUCTIONS 

Liberalization in the 1990s enabled international and private broadcasters to enter the market. 

The number of outlets has increased drastically. Within neighborhoods, entrepreneurs 

established small cable TV networks and started broadcasting local video services, including 

music videos. Global Multi-System Operators (MSOs) and local cable operator’s came into 

the picture as a result of satellite television and the introduction of channels by CNN, Zee, 

and STAR (LCOs) 

Foreign participation in the television industry is restricted by market caps and regulatory 

requirements that can be imposed at any time. The United Kingdom, Italy, Brazil, Germany, 

France, and New Zealand have all signed film co-production agreements with India. The 

Ministry of Media and Broadcasting is in charge of enacting and enforcing laws, rules, and 

regulations concerning information, film broadcasting, and the newspapers5.On behalf of the 

Indian government, it also oversees international co-operation in television, radio, and its 

foreign counterparts. The programs must not be in violation of the Program Code established 

under the Cable Television Network (Regulation) Act of 1995.The Indian Broadcasting 

Foundation issued the "Content Code and Certification Rules, 2011," which establishes a 

BSP (Broadcast Service Provider) to ensure that all programs are self-certified by each 

broadcaster as follows: 

1) ‘G' stands for ‘Generally Available.' 

2) Restricted Access (abbreviated as ‘R') 

The former can be aired at any moment, while the other only has a timeframe from 11 p.m. to 

5 a.m. to do so. The Broadcast Service Provider is required to receive prior approval from the 

Central Board of Film Certification for all films, including international films, music videos, 

songs, trailers, and other similar works, and to broadcast them on television or radio only 

after receiving such certification. 

 

 

 

 

                                                           
5 Broadcasting in India. Nature 142, 948 (1938). https://doi.org/10.1038/142948c0 

https://doi.org/10.1038/142948c0
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2. REGULATION OF MEDIA IN INDIA 

In India, the media is largely self-regulatory. Established media regulatory agencies, such as 

the Press Council of India, which is a constitutional agency, and the News Broadcasting 

Standards Authority, which is a self-regulatory agency, provide standards that are more akin 

to guidelines. 

The government of India had full control over the broadcast media and just the promotional 

ads and service sponsorships were under the purview of private companies. However, in 

SECRETARY, MINISTRY OF I & B V. CAB,, the Supreme Court distinguished itself from the 

monopolistic stance described above, emphasizing that, any person has the right to telecast 

and broadcast any significant event to viewers/listeners through electronic media, such as 

television or radio, given that the government does not have a monopoly on such electronic 

media, as such control does not have any backing of laws in the country. This decision 

resulted in a significant shift in the broadcast media's status, and the market became more 

open to the general public. 

When it comes to laws regulating broadcast mediums, the Broadcasting Code, which was 

introduced by the Fourth Asian Broadcasting Conference in 1962 and lists some cardinal 

rules to be practiced by electronic media, is of paramount importance. Since the Broadcast 

Code was primarily developed to regulate All India Radio, all broadcasting and television 

organizations should adhere to the following cardinal principles: 

● To ensure the news is presented objectively, with balanced and impartial commentary 

● To advance the fields of education and culture 

● In all programs, to lift and uphold high levels of courtesy and decorum. 

● To foster interfaith unity, religious diversity, and global awareness. 

● To approach contentious policy topics of impartiality and objectivity. 

● Respect for human dignity and rights 
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2.1 THE CABLE TELEVISION NETWORKS (REGULATION) ACT, 1995 

The Cable Television Networks (Regulation) Act, 1995 governs the service of cable 

television networks in India, as well as the subscription prices and the overall number of total 

subscribers accessing basic tier programming. The Central Government can, in accordance 

with the Cable Television Network (Regulation) (Amendment) Bill, 2002, make it mandatory 

for any cable operator to transmit or retransmit every pay channel program via an addressable 

device as and when the Central Government so notifies. The number of free-to-air channels 

to be included in the basic service tier bundle can also be specified in the notice. 

 

2.2 DIRECT-TO-HOME BROADCASTING  

Direct-to-Home (DTH) Broadcasting Service refers to the delivery of multi-channel TV 

programs in Ku Band by a satellite system, with TV signals sent directly to subscribers' 

homes without the use of an intermediary such as a cable operator. In India, the Union 

Government has agreed to allow Direct-to-Home TV service in the Ku band. 

 

2.3 FILM   

India is one of the world's leading motion picture manufacturers. The sector, which includes 

three main fields of activity: manufacturing, delivery, and exhibition, is spread across the 

country, hiring thousands of people and entertaining millions of people each year. The most 

critical legislation governing the production and distribution of films is: 

The Cinematograph Act of 1952 – The Cinematograph Act of 1952 was enacted to provide 

for the registration of cinematographed films for cinematographed film exhibits. A Board of 

Film Censors (now called Central Board of Film Certification) with advisory panels at 

regional centers is authorized under this Act to review any film and approve it for 

unregulated or restricted-to-adults exhibition. The Board also has the authority to refuse to 

approve a film for public screening. 

In K. A. Abbas v. Union of India, the petitioner challenged the constitutionality of censorship 

as a violation of his fundamental right to free speech and expression for the first time. The 

Supreme Court, on the other hand, stated that pre-censorship of films under the 
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Cinematograph Act was justified under Article 19(2) because films must be viewed 

differently than other types of art.Since a motion picture could elicit more intense emotional 

responses, it was decided to divide films into two categories: ‘A' (for adults only) and ‘U' (for 

everyone). 

In Bobby Art International v. Om Pal Singh Hoon, the Supreme Court reaffirmed the above 

opinion and upheld the order of the Appellate Tribunal (under the Cinematograph Act), 

which had violated the guidelines under the Cinematograph Act and awarded a film a ‘A' 

certificate. 

 

2.4 SURVEY REPORT 

The survey was based on broadcasting and the relevant laws in India. It was an online survey 

and was circulated among law students. The result of the survey was positive.  

I started the survey by asking the meaning of broadcasting and 78.6% knew the meaning. 

 

 

The next question was related to the press council of India. The Press Council of India Act of 

19786 created the Press Council of India. Its aim is to protect press freedom while both 

                                                           
6 The Press Council Act, 1978 

Yes

No

Question 1
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maintaining and improving the quality of newspapers and news organizations in India. The 

result was 100% Positive. 

The 3rd question was about Central Board of Film Certification (CBFC)7. It is a statutory 

body under the Ministry of Information and Broadcasting of the Union of India. Under the 

terms of the Cinematograph Act, which awards certificates to oversee the public display of 

films in India. Films can only be publicly shown in India after they have been accredited by 

the Central Board of Film Certification. The Cinematograph Act of 1952 was enacted to 

provide for the registration of cinematographed films exhibits. A Board of Film Censors (now 

called Central Board of Film Certification) with advisory panels at regional centres is 

authorized under this Act to review any film and approve it for unregulated or restricted-to-

adults exhibition. The Board also has the authority to refuse to approve a film for public 

screening. 

The next question talks about the process of self-regulation by television channels. Today's 

news outlets are regulated by self-regulatory processes. The News Broadcasters Association 

has established one such mechanism. To control television content, the NBA has created a 

Code of Ethics. For violations of the Code, the NBA's News Broadcasting Standards 

Authority (NBSA) has the authority to advise, admonish, censure, express criticism, and fine 

the broadcaster up to Rs. 1 lakh. The Broadcast Editors' Association is another such body. 

The Advertising Standards Council of India has also established guidelines for ad quality. 

These organizations are governed by conventions rather than by statute. 

In the next question Draft Broadcasting Services Regulation Bill, 20068 is mentioned. The 

bill included legislation to control broadcasting networks, such as private television and radio 

stations, as well as covers issues revolving around content, media ownership, and 

subscriptions. 

A landmark case Shiv Cable TV System v. State of Rajasthan9was asked about in one of the 

questions. In Shiv Cable TV System v. State of Rajasthan, the truth of cable networks was 

put to test. The case stemmed from a district administration order ordering local police to shut 

down cable TV networks because the cable providers lacked the necessary licenses. In the 

                                                           
7 Central Board Of Film Certification (Cbfc), Https://Www.Ibfindia.Com/Central-Board-Film-Certification-

Cbfc, [last visited 11 May 2021] 
8PRS India, 

https://Www.Prsindia.Org/Uploads/Media/Vikas_Doc/Docs/1241499767~~A_Draft_Of_The_Proposed_Broadc

asting_Services_Regulation_Bill2006.Pdf,  [last visited 11 May 2021]       
9 Shiv Cable Tv System Vs The State Of Rajasthan And Ors AIR 1993 Raj 197. On 10 May, 1993, 

https://www.prsindia.org/Uploads/Media/Vikas_Doc/Docs/1241499767~~A_Draft_Of_The_Proposed_Broadcasting_Services_Regulation_Bill2006.Pdf
https://www.prsindia.org/Uploads/Media/Vikas_Doc/Docs/1241499767~~A_Draft_Of_The_Proposed_Broadcasting_Services_Regulation_Bill2006.Pdf
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Rajasthan High Court, the affected operators challenged the district administration's decision, 

claiming that there was no provision requiring them to seek licenses for their networks. 

One of the questions was related to the Cable Television Networks (Regulation) Act, 1995. 

Basically, it oversees the service of cable television in India, as well as the subscription prices 

and the overall number of total subscribers that receive basic tier programming. The Central 

Government can, in accordance with the Cable Television Network (Regulation) 

(Amendment) Bill, 2002, make it mandatory for any cable operator to transmit or retransmit 

every pay channel program via an addressable device as and when the Central Government so 

notifies.10 

The last question was about the case study of Glow and Lovely (old name Fair and Lovely). 

Following the widespread demonstrations against racial profiling in the United States by 

Black Lives Matter, social media was awash with people criticizing beauty labels for 

promoting prejudice based on skin color. Hindustan Unilever Limited has made a ground-

breaking decision to rename the company ‘Fair and Lovely.' The company announced that 

terms like "Fair," "White/Whitening," and "Light/Lightening" would be removed from all of 

its packaging and communications.11 

 

3. DIGITAL MEDIA AND BROADCASTING MEDIA 

Broadcast media has become increasingly reliant on social media. All reality shows, 

including X-Factor, Britain's Got Talent, and Strictly Come Dancing, use Twitter hashtags # 

to advertise their shows, and almost every programme now has a Facebook page where they 

connect with audiences and persuade them to vote for politicians. Internet tools such as 

Youtube, Twitter, and Facebook are transforming the way media is created, circulated, and 

consumed. Individuals are voicing their views on relevant topics through unconventional 

social media outlets such as blogs, which are redefining news these days. Almost every 

journalist nowadays has their own blog and is engaged on Twitter, where they engage with 

their readers to conduct analysis12. 

                                                           
10 Insights On India, Https://Www.Insightsonindia.Com/2020/09/11/Cable-Tv-Networks-Regulation-Act-

1995/#:~:Text=Section%2020%20of%20the%20cable,Oversees%20television%20content%20in%20india. ,[last 

visited 11 May 2021] 
11Doing Well By Doing Good —Case Study: ‘Fair& Lovely’ Whitening by Creamaneel Karnani 
12Shrimoyee Chakraborty. The Impact of Social Media on Broadcast Media. Social media today. Dec. 11, 2012, 

https://www.socialmediatoday.com/content/impact-social-media-broadcast-media,  [11 May 2021, 4:20 P:M]  

https://www.insightsonindia.com/2020/09/11/Cable-Tv-Networks-Regulation-Act-1995/#:~:Text=Section%2020%20of%20the%20cable,Oversees%20television%20content%20in%20india
https://www.insightsonindia.com/2020/09/11/Cable-Tv-Networks-Regulation-Act-1995/#:~:Text=Section%2020%20of%20the%20cable,Oversees%20television%20content%20in%20india
https://www.socialmediatoday.com/content/impact-social-media-broadcast-media,%20%20%5b11
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3.1 TWITTER  

Every actor, show, and journalist has a Twitter account, which they use to interact with their 

fans and supporters, as well as support themselves and their shows. Hashtags are incredibly 

common for promoting events, especially among journalists; for example, during the London 

Olympics, hash tags such as #TeamGB were trending all over Twitter. 

 

3.2 YOUTUBE  

Any broadcaster, from the BBC to ITV to less well-known networks like E Entertainment, 

now has a YouTube page. Apart from that, Youtube has produced some of the most well-

known celebrities of today, including Justin Beiber. On the BBC these days, there are shows 

focused on Youtube videos that present the top 10 best Youtube videos. Many people who do 

not watch tv go on Youtube to watch their favorite programs. 

 

3.3 BLOGS  

Blogs are becoming more common among celebrities these days, and almost all celebrity 

chefs, such as Jamie Oliver and Nigella Lawson, maintain a blog where they turn their fans 

into followers and engage with them on a more personal basis. Many bloggers have become 

millionaires and celebrities in the mass media as well, such as Lady Gaga, have their own 

blogs, which they use to engage with their followers. 

 

3.4 FACEBOOK  

TV programs use Facebook as a main social media site to advertise new series, as well as the 

program itself. Sports are common on Facebook, and David Beckham is one of the most 

well-known athletes who is very involved on the platform. He engages in live video chats 

with his followers and regularly updates his status. Fans will debate any match or upcoming 

match on Sky Sports' discussion panels. 
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Broadcast and social media have formed a symbiotic relationship over the years, with each 

relying on the other for content and interaction. 

 

4. IMPACT OF BROADCASTING PLATFORMS ON YOUTH 

Everyday lives of children especially, have become increasingly dominated by radio, 

television (TV), film, video games, mobile phones, and computer networks. The media has 

proved to have significant positive and negative impacts on children's cognitive, emotional, 

and behavioral health. The latest research on the impact of advertising on child wellbeing in 

both Western countries and India has grown in response to children's increased exposure to 

upcoming types of media. It is widely acknowledged that the media has a significant impact 

on child health issues such as abuse, obesity, tobacco and alcohol consumption, and 

unhealthy sexual habits. But it is quintessential to consider that at the same time, the media 

can have some beneficial impact on children's welfare as well. 

 

4.1 SOCIAL MEDIA 

Teenagers have been heavily influenced by the media. This influence has both positive and 

negative aspects. Students are being increasingly distracted by social media and networking 

platforms such as Facebook and Twitter. These pages have been overly addictive for young 

boys and girls. They are wasting their time on these pages mindlessly and ineffectively. Wise 

people say that time well invested is time well spent, but today's youth spend more of their 

time texting, tweeting, sharing photos, and changing their profiles13. Smart phones and 4G 

connections have exacerbated the problem. It is now so simple to access those pages that the 

younger generation uses them virtually everywhere and all of the time. Similarly, they look 

forward to their favorite TV shows with bated breath! 

Students nowadays tend to be more concerned with engaging with their Facebook buddies 

than with completing their exams, tasks, and projects! The propagation of obscenity is 

another significant downside of the increased usage of such social networking sites. This is 

having a negative effect on their impressionable minds and driving them astray. 

                                                           
13Nick Mcgillivray, Turbo Future, Feb 1, 2021. Https://Turbofuture.Com/Internet/Effects-Of-Social-Media-On-

Our-Youth [ 11 May 2021, 4:48 P:M] 
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Social networking, on the other hand, and the facilities of media sharing formats made 

possible by advancements in the internet have made life and work much easier for all. 

Anything is accessible via social media pages and channels. There isn't a single domain or 

walk of life that doesn't use social networking and the internet! Education, business, banking, 

security, teaching, studying, science, medicine, accounting, culture, internet, online teaching, 

telecommunications, television, and space research and exploration are only a few of the 

fields involved in space research and exploration. Everywhere you look, there is an internet 

connection and a computer. 

 

4.2 THE NETFLIX EFFECT 

In the summer of 2013, when Netflix debuted all fifteen episodes of a new season of Arrested 

Development, statistics found out that about 10% of viewers watched the whole season  

under twenty-four hours (Wallenstein). This wasn't the first time Netflix has concurrently 

debuted an entire season of an original series, causing a national video-on-demand stampede. 

As House of Cards and Orange Is the New Black first aired in 2013, large numbers of Netflix 

viewers viewed back-to-back episodes, consuming a whole season in a matter of days. 

Although these three shows are from various genres—one is a comedy, the others are adult-

themed melodramas—they both have a huge following among the millennial generation, 

which makes up the bulk of Netflix subscribers14. 

 

 

 

 

 

 

 

 

 

                                                           
14Sidneyeve Matrix, The Netflix Effect: Teens, Binge Watching, and On-Demand Digital Media Trends. 

Jeunesse: Young People, Texts, Cultures, Volume 6, Issue 1, Summer 2014, pp. 119-138 (Article) 
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CONCLUSION 

Broadcasting technology is an emerging industry in the television broadcasting media, and as 

a result, competition is increasing day by day, which has a significant impact on public 

morality and state security. The authors use Doordarshan, an Indian public broadcaster with a 

development mandate, as an example of how a public media outlet with a development 

mandate has reacted to new demands and discuss the implications for development 

broadcasting in general. Broadcasting uncensored and illegal content is harmful to state 

security, so it must be regulated and monitored. Though it is legal under Article 19 of the 

Indian constitution, it must be controlled by effective legislation. There is no particular law 

that deals with the oversight of foreign-produced programs; instead, the rules and codes 

prescribed by domestic legislation apply. The quality of such programs is controlled by the 

Ministry of Information and Broadcasting and the Telecom Regulatory Authority of India. 

The Cable Television Networks (Regulation) Act of 1995 made the 1994 Rules applicable to 

all cable networks that are downlinked to or uplinked from India, including international 

programs. 

 

 


